Milena Dragicevic¢ SeSic¢, Mirjana Nikoli¢
University of Arts, Belgrade (Serbia)

The Mediatization and Culturalization
of Populist Political Communication

DOI: 10.30819/cmse .4-1.04
ABSTRACT
Researching the impact of populist political communication on media, art, and the cultural sphere in
Serbia, the authors investigate various different phenomena that are rising under the pretext of market
liberalisation and identity politics. Deregulation of media may have brought “independence” from
power, but also complete market-dependence. In the cultural sphere, pressures on the arts from right-
wing populism have lead to extreme nationalism in Serbian media and cultural practices while simulta-
neously seeing a commercialisation of programming. “National discussions” regarding the status of real-
ity show programmes on commercial television and accusations of anti-patriotism against most promi-
nent Serbian artists have been lead by right-wing populists. At the same time, this research takes into
account several forms of left-wing populism, mostly developed within the independent scene.

KEY WORDS

Media populism, cultural populism, tabloidization, spectacle, media self-regulation, Serbia
Paper received: 16 January 2020 e Paper revised: 12 April 2020 e Paper accepted: 24 May 2020

Professor Milena Dragicevi¢ Sesi¢ is former President of the University of Arts, Belgrade, and now head of UNESCO
Chair in Cultural Policy and Management. She is a board member of the European Diploma in Cultural Project
Management (Brussels), Commandeur dans |'Ordre des Palmes Academiques 2002, and Guest Lecturer at numer-
ous world universities. She has published 20 books and more than 150 essays, translated into 17 languages, and is
a UNESCO and Council of Europe expert.

Email: Msesic@gmail.com

Dr Mirjana Nikolic¢ is vice-rector of the University of Arts, Belgrade, and Professor of media theory and history,
radio production, and media management. She is a former director of the Research Institute for the Theatre, Film,
Radio, and Television. Dr Nikoli¢ has published three books, several edited volumes, and more than 50 research
studies in various academic journals and books, and has organized numerous academic conferences and research
projects (COST, etc.).

Email: nikolicmirjana66@gmail.com

Funding: This text has been created as part of research project no. 178012 of the Faculty of Dramatic Arts in
Belgrade, supported by the Ministry of Education and Science of the Republic of Serbia.

Cultural Management: Science and Education, Vol. 4, No. 1 (2020)



References

Albertazzi, D., McDonnell, D. (2008), Introduction:
The Sceptre and the Spectre, In: Twenty-first
century populism, A. Albertazzi and D. McDon-
nell (Eds.), NY: Palgrave Macmillan, 1-15.

Batavelji¢, G., & Batavelji¢, D. (2012), Eticka pravila
novinarske struke i odgovornost medija za de-
latnost novinara, NiS: Zbornik radova Pravnog
fakulteta u Nisu, 61: 171-202.

Baudrillard, J. (1977), L’Effet Beaubourg, Paris: Edi-
tions Gallilée.

Bugarski, R. (2018), Govorite li zajednicki?: Kako je
nastala i kako je primljena Deklaracija o zajedni-
¢kom jeziku, Beograd: Biblioteka XX vek.

Dragicevi¢-Sesi¢, M., & Vickery, J. (2018), Introduc-
tion, In: Cultural Policy and Populism: The Rise
of Populism and the Crisis of Political Pragma-
tism, M. Dragi¢evi¢ Sesi¢, J. Vickery (Eds.), Istan-
bul: Iletisim Yayinlar, 9-13.

Dragicevi¢-Sesi¢, M., Nikoli¢, M. (2010), Etika medija
u obrazovnom sistemu, Kultura, 127: 9-34.

Dragicevi¢-Sesi¢, M., Nikoli¢, M. (2018), Situating
Populist Politics: Arts and Media Nexus, Bel-
grade: Faculty of Dramatic Arts.

Dragicevi¢-Sesi¢, M. (2001), Digitalna kultura - za-
bava, umetnost, komunikacija, Beograd: Zbornik
radova Fakulteta dramskih umetnosti, 5: 285-
294.

Dragic¢evi¢-Sesi¢, M. (1997), B92 urbani radio - poli-
tika, alternativa, rok, Zbornik radova Fakulteta
dramskih umetnosti, 1(1): 352 -371.

Duelund, P. (2010), Compendium, Country profile
Denmark, available at: www.culturalpolicies.net
(accessed 24 September 2018).

Fraser, N., (1990), Rethinking the Public Sphere: A
Contribution to the Critique of Actually Existing
Democracy, Social Text, Durham, North Carolina:
Duke University Press, 25(26): 56-80.

Martinoli, A. (2006), Radio revolucija-radio za 21.
vek, Beograd: Zbornik radova Fakulteta dram-
skih umetnosti, 10: 123-142.

Mijuskovi¢, S. (2017), O javnom plakanju (Obrisi
suze dragi predsednice), Beograd: Politika (kul-
turni dodatak), 8: 1-2.

Moisi, D. (2010), The Geopolitics of Emotion: How
Cultures of Fear, Humiliation, and Hope are Re-
shaping the World, NY, Anchor.

Moscovici, S. (1985), The age of the crowd: a histori-
cal treatise on mass psychology, Cambridge Uni-
versity Press.

Miiller, ].W. (2016), What Is Populism?, Pennsyl-
vania: University of Pennsylvania Press.

Mudde, C. (2004), The populist Zeitgeist, Cambridge:
Government & Opposition, 39: 541-563.

Nikoli¢, M. (2016), Senzacionalizam i populizam vs.
drustvena odgovornost elektronskih medija,
Podgorica: Medijski dijalozi, 24: 99-116.

Novakovi¢, A. (2005), Kako je Tito razbijao “tikve”:
istorija zabrane pozoriSne predstave ,Kad su
cvetale tikve“ Dragoslava Mihailovi¢a (JDP, 25. X
1969), Beograd: Narodna knjiga.

Popov, N. (1993), Kultura seéanja: srpski populizam
- 0d marginalne do dominantne pojave, Beograd:
Vreme, 135.

Popov, N. (2017), Kako smo dospeli dovde, doku-
mentarni film, available at:
https://www.youtube.com/watch?v=a4nEkk04
DKkk (accessed 5 October 2018).

Stojanovi¢, D. (2017a), Sta je nama populizam,
available at: https://pescanik.net/sta-je-nama-
populizam/ (accessed 20 July 2018).

Stojanovi¢, D. (2017b), Populism: the Serbian Way,
Beograd: PeScanik.

Stojanovi¢, B. (2017), Partijski koreni populizma u
Srbiji, Zloupotreba naroda, Beograd: Libek, 29-
32.

Trifunovié, L., Medakovi¢, D., Stojkovié, Z. (1971),
Sumrak Lovéena, Umetnost, 27-28, fototipsko
izdanje, Beograd: Srpska pravoslavna crkva.

Veljanovski, R. (2011), Mediji izmedu biznisa, politi-
ke i odgovornosti prema javnosti, Beograd: Go-
disnjak FPN, Beograd, 6: 405-418.

Venturi, R., Scott Brown, D., Izenour, S. (1977),
Learning From Las Vegas, Cambridge/London:
MIT Press.

Vuceti¢, R. et al. (2017), Tito in Africa: pictures of
solidarity, Belgrade: Museum of Yugoslavia.

Vuksanovi¢, D. (2013), Refleksije o drustvenim me-
dijima i narcizmu, Beograd: Zbornik radova Fa-
kulteta dramskih umetnosti, 23: 71-81.

Warner, M. (2002), Publics and Counterpublics,
Cambridge/London: MIT Press.

Wroéblewski, t..; Bilinska-Reformat, K.; Grzesiak, M.
(2018), Sustainable Activity of Cultural Service
Consumers of Social Media Users - Influence on
the Brand Capital of Cultural Institutions, Sustai-
nability, 10, 3986.

Logos Verlag Berlin - Academic Publications in Science and Humanities


http://www.culturalpolicies.net/
https://en.wikipedia.org/wiki/Durham,_North_Carolina
https://www.youtube.com/watch?v=a4nEkk04Dkk
https://www.youtube.com/watch?v=a4nEkk04Dkk

