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ABSTRACT

Starting with this topic it is worth asking the question: why should culture be considered from
an economic perspective? Many economists do not agree with the statement that culture has
much to do with economics. And yet for some reason economists are called economists of cul-
ture, and it is not without reason that culture gives rise to so many analyses and reports. More-
over, it seems extremely important that people who conduct these analyses have a broad
knowledge of the field they are investigating. The main aim of the article is to introduce scien-
tific discourse on the interdependence of culture and economics.
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